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Brand?



 Brand

Is what people think about
when they think of you



A-ha
moment

Ultimately, personal branding is simply the

DIGITIZATION of REPUTATION.

brand builders




Almost 3/4 of
Americans are
more likely to
TRUST someone
who has an
established
personal brand.

Millennials are the most
likely generation to trust
someone who has an
established personal brand.

ARE YOU MORE LIKELY TO TRUST SOMEONE WHO
HAS AN ESTABLISHED PERSONAL BRAND?

49% 51%

29%
21% 21%
15%

GEN Z YOUNGER OLDER GEN X BOOMERS
Ages 18-25 Ml"g"ih;r;{ﬁl's ML:E:\:;E..TJILS Ages 45-56 Ages 57-65

SOURCE: 2021 TRENDS IN PERSONAL BRANDING NATIONAL RESEARCH STUDY CONDUCTED BY BRAND BUILDERS GROUP

23




Americans are most
likely to buy from,
recommend, and do
business with an
individual who has
an established
personal brand

Q: Are you more likely to do each of these
with an individual who has an established
personal brand? Select one for each row.

Seek advice from them _ 51%
Be friends with them _ 45%

Seek a relationship with them 30%

Date them 29%

SOURCE: 2021 TRENDS IN PERSONAL BRANDING NATIONAL RESEARCH STUDY CONDUCTED BY BRAND BUILDERS GROUP



Americans are most
likely to buy from,
recommend, and do
business with an
individual who has
an established
personal brand

Q: Are you more likely to do each of these
with an individual who has an established
personal brand? Select one for each row.

Seek advice from them _ 51%
Work for them _ 50%
Vote for them 45%
Hire them

45%

Be friends with them

45%

Seek a relationship with them

SOURCE: 2021 TRENDS IN PERSONAL BRANDING NATIONAL RESEARCH STUDY CONDUCTED BY BRAND BUILDERS GROUP

30%

29%




Americans believe
it’s most important
for

to have an
established
personal brand.

Overall, younger generations (ages
18-44) are significantly more likely
than older generations to see the
importance of professionals having
an established personal brand.

HOW IMPORTANT IS IT TO YOU THAT EACH OF THE FOLLOWING
PEOPLE HAVE AN ESTABLISHED PERSONAL BRAND?

Your doctor

Your employer

Your lawyer

Your financial advisor
Your banker

Your life or success coach
Your business consultant
Your insurance agent
Your nutritionist

Your real estate agent
Your accountant

Your personal trainer
Your chiropractor

Your loan officer

61%

59%

58%

55%

55%

55%

53%

53%

52%

52%

52%

51%

47%

46%

SOURCE: 2021 TRENDS IN PERSONAL BRANDING NATIONAL RESEARCH STUDY CONDUCTED BY BRAND BUILDERS GROUP
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A-ha
moment

The higher the requirement for trust, the more

important having an established personal brand
becomes.
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#1 STANDING OUT

Simple

doesn’t mean

Easy

RORYVADEN| brand builders 6$eO

ggggg @roryvaden



Sheahan’s Wall

UNKNOWN

(Obscurity)



UNKNOWN

(Obscurity)
Topics
Audiences
Profiles
Business Models
Jobs

Ideas

Sheahan’s Wall



HEN YOU HAVE DILU'Il'EEDD
::\CI)CUS YOU GET DILUT
RESULTS

Generg tools
Heaith & Medicar s
At Supply
Kigs & Baby
Kitthon wasy

239 74
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By the way
This is why

I’'m behind on email
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“Find your uniqueness
and exploit it in the
service of others.”

- Larry Winget




Sheahan’s Wall

UNKNOWN WELL-KNOWN

(Obscurity) (Notoriety)
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Sheahan’s Wall

UNKNOWN WELL-KNOWN

(Obscurity) (Notoriety)
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THE #1 SECRET TO BUILDING A BESTSELLING
PERSONAL BRAND

NS

What Problem Do
You Solve?

(IN 1 WORD)
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WHAT PEOPLE REALLY BUY IS:

~Solutions

to Problems

If you aren’t crystal clear on what problem you solve, there is
no way your customers ever will be either.




Brené Brown



Brené Brown Dave Ramsey




Anxiety

Brené Brown Dave Ramsey Mel Robbins




Anxiety Self-Doubt

Brené Brown Dave Ramsey Mel Robbins Lewis Howes




Martin Luther King Jr.
Inequality

Mother Teresa

Poverty




Procrastination Creative Avoidance Priority Dilution

Consciously delaying Unconsciously filling the (Un) Consciously delaying
what you know you day with menial work to be by allowing your attention
should be doing busy being busy; distraction to shift to less important

tasks; interruption



#1 WALL ST
JOURNAL A
THE

#1 USA TODAY STAIRS

7 Steps to Ac/u'zw'nﬂ True Success

#1 AMAZON NARSE

#2 NEW YORK TIMES

MULTIPLY
YOUR TIME
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Welcome to Rory Vaden's personal blog about the
psychology of Influence




Some of our clients include people like:

() O ()
M ISSIOn rlven o Lewis Howes (NYT bestselling author and Host of The
School of Greatness Podcast)
e S S e n ge rS « Ed Mylett (Top 50 podcast host and #1 Wall Street Journal

best-selling author of The Power of One More),

«  Luvvie AjayiJones (NYT Bestselling Author and viral TED
talk)

« Tom and Lisa Bilyeu (Founders of Quest Nutrition and
hosts of Impact Theory podcast)

o  Eric “ET Hip Hop Preacher” Thomas (NYT Bestselling
Author with more than 5 million online followers)

« Jon Gordon (bestselling author of The Energy Bus)

« Matthew West (5-time Grammy nominated Christian
music artist with over 25 #1 singles)

«  Peter Diamandis (Harvard and MIT grad and founder of

Xprize)

Amy Porterfield (creator of Digital Course Academy and

host of the Online Marketing Made Easy podcast)

brand builders
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What Problem Do
You Solve?

(IN 1 WORD)
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YOU HAVE TO SELL THE

Problem

AS MUCH AS YOU SELL THE

Solution







You are most powerfully
positioned to serve the
person

you once
werel
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How to Separate Yourself
From the Crowd
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Even if you
don’t like it

You still must do it
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Even if you
don’t like it

You still must do it
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DON’T JUST DIFFERENTIATE
YOURSELF BASED ON

What

YOU DO

RORYVADEN| brand builders 6$eO

ggggg @roryvaden



DIFFERENTIATE YOURSELF
BASED ON

Who

YOU ARE



Sheahan’s Wall

UNKNOWN WELL-KNOWN

(Obscurity) (Notoriety)

\
PR Trust
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Wow

Want to know what Americans say
is the NUMBER ONE most
important factor when deciding
who to purchase from?!
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Having testimonials
about themselves and
their work is also the
most important factor
for Americans when it
comes to paying
someone for a product
or service.

Q: How important are each of the following when it comes to
paying someone more for a product or a service?

They have testimonials about them and their work

They are paid to consult or advise on their topic

They are paid to speak or train on their to pic

They have a nice website

They have a course

They have high engagement on their social media
They have a large social media following

They have YouTube videos

They have a traditionally published book

They have a self-published book

They have a Wall Street Journal bestselling book
They have a New York Times bestselling book
They have viral YouTube videos

They have a bestselling book

They have a blog

They have given a TEDx talk

They have a podcast

2 62%
I 56%

I 55%

I 5 1%
I 46%
I 45%
I 43%
I 43%
I 4 1%
I 40%
I 40%
I 40%
I 40%
I 40%
I 40%
I 39%
I 39%

47
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#2 CREATING TRUST

To build

Trust

See
you

brand builders
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To build

Trust

See
you
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2/3 of Americans
would be willing to
spend more money
on p-rOdUCtS and YOUNGER MILLENMNIALS
services from the Ages 26-34
companies of
founders Whose OLDER MILLENNIALS
Ages 35-44
personal brand

GENZ
Ages 18-25

aligns with their

GEN X
pe rsonal values- Ages 45-56

Older Millennials are the generation
most willing to spend more money on
products and services from companies
of founders whose personal brand

aligns with their personal values. “
No

BOOMERS
Ages 57-65 18%

TOTAL

Q: Would you be willing to spend more money on products
or services from the companies of founders whose personal
brand aligns with your personal values? Select one.

SOURCE: 2021 TRENDS IN PERSONAL BRANDING NATIONAL RESEARCH STUDY CONDUCTED BY BRAND BUILDERS GROUP




2/3 of Americans
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spend more money
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services from the Ages 26.34
companies of

founders Whose OLDER MILLENNIALS O
Ages 35-44
personal brand

GENZ
Ages 18-25

aligns with their

GEN X
pe rsonal values- Ages 45-56

Older Millennials are the generation
most willing to spend more money on
products and services from companies
of founders whose personal brand

aligns with their personal values. “
No

BOOMERS
Ages 57-65 18%

TOTAL

Q: Would you be willing to spend more money on products
or services from the companies of founders whose personal
brand aligns with your personal values? Select one.

SOURCE: 2021 TRENDS IN PERSONAL BRANDING NATIONAL RESEARCH STUDY CONDUCTED BY BRAND BUILDERS GROUP




7 Questions Every Intelligent
Skeptic Should Ask About Jesus of
Nazareth

DMV ME the word “ETERNAL

Get the FULL Eternal Life podcast series for FREE
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To build

Trust

See Know Learn
you you from you

RORYVADEN| brand builders 6$eO
ryvaden




Typical Content Chaos
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SECRET #3: HOW TO CONSISTENTLY CREATE AND REPURPOSE CONTENT

The Content
Diamond:

A simple structure and detailed checklist that allows you
to consistently create 1 piece of content that is easily
distributed across multiple platforms.




THE

Content
Dia_mgnd
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6 Min Video
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3 YouTube Search

A. Full Length
Polished Video on
YouTube
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Stress: Better Organization Is Not The Answer
40 views * Apr 27,2020 s 0 &lo A SHARE =} SAVE

i Rory Vaden
@ 90 subscribers SUBSCRIBED ()
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3 YouTube Search

Stress: Better Organization Is Not The Answer

40 views * Apr 27, 2020

Rory Vaden
90 subscribers

STRESS: BETTER ORGANIZATION

IS NOT THE ANSWER

you're not overlooking

e 0 &0 A SHARE =i SAVE

SUBSCRIBED

@ roryvaden

@ roryvaden | believe that the highest
response to #stress is not more

#organization.

The highest response to stress is more
#gratitude.

See, when you have stress, it's usually
because something has broken down,
right?

It's something that's not working. And
so when it breaks, all of our attention
goes to the part that's broken.

To see the full-length article and video,
visit roryvadenblog.com

oQv W

278 views

@ Add a comment

A. Full Length
Polished Video on
YouTube

B. Up to 2.5 minutes (or 60 second)
video
for Instagram/Facebook/Linked In

9
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= Doulube Search

=T
D " »| o 000/650

Stress: Better Organization Is Not The Answer
40 views * Apr 27, 2020 i 0 &l 0 A SHARE = SAVE

Rory Vaden
@ 90 subscribers SUBSCRIBED ()

STRESS: BETTER ORGANIZATION

IS NOT THE ANSWER

@ roryvaden

@ roryvaden | believe that the highest
response to #stress is not more

#organization.

The highest response to stress is more
#gratitude.

See, when you have stress, it's usually
because something has broken down,
right?

It's something that's not working. And
so when it breaks, all of our attention
goes to the part that's broken.

To see the full-length article and video,
visit roryvadenblog.com

oQv W

278 views

you're not overlooking

a comment

A. Full Length
Polished Video on
YouTube

B. Up to 2.5 minutes (or 60 second)
video
for Instagram/Facebook/Linked In

2:01

ol T (1

highest response to stress

ororyvaden- 427

inspiringquo ons
#motivationalquote #encouragement

a3

roryvaden original sour

C. Short 60 Second Video TikTok

9

brand builders

group



roryvaden.com/blog-posts/stress-better-organization-is-not-the-answer

ionsoft Dash... E Google Docs $% Home - Dropbox [ Easy Webinar | Th... @ YouTube Upload 1Password for Ror... c
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155500
G
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STRESS

Stress is something that we all have to deal with.
Stress is one of those things that no matter who you are or what business

you're in, you are going to"have stress. SIGN UP

And if oucgave kf\'& yngtk ow what it feels like to have the pressure to

takg care of your
you're doing’in your
You're tryjng to be a great mom or a great dad, Or maybe you're trying to be
agreat gmﬁmg or yox.Pre ?rytlplg tobe greagvdunteer.v Y ving

And, so successful people inevitably are going to deal with stress. There
raégpho%aﬁg ways mpresgmd o streks, Gnd ihere are notso-hea Ishy ways to

also trying to grow your career and improve what
ess.

A LEADER’S RESPONSE TO STRESS

But what | want to tal a%out is probably the overachie\{ﬁrs' number on
response to stress--which | am going to propose is not the best way to
respond to stress.

D. Blog

If xou’re rﬁaqh'ma this, and you are a leader, you're an overachiever. You're a SUMMIT
mbover and shaker. i

There's a good chance that you da this, and | knew, because this is what | e

do. f%ave earnegsf?s not?hgt #\'\5&\‘5 wrongqaut itps notthe h% est response L Lo L)
to stress. Va1
And so here's what happens. E——

Something shows in our life. It creates stress. Uspally, it's the result of
sometlltu‘\Jn ﬁwa?vlvsnwuork\lﬁg as etﬁ‘\:c?enly as?t coulse.i ¥

Or it's something that used to work that is now broken.

And so it's like, “Oh, why won't this work? Why can't this just work?

Why can't it jyst operate the way it's sed to operate? Like, why can't
the%l'ﬁng, ol g\e p%rson, ]lugt \goylhe lﬁ‘lﬁ&&ag supposed to ge cy\t,) e‘.;#
And that creates stress.

And, so what is the response?

Let me te| I|¥ou how mqst overachievers do it, or at least let me share with
you how | have done it!

YOUR RESPONSE TO STRESS IS ORGANIZATION

Mﬂng&eop\e who are h\'ﬁh achievers--or overachievers, or entrg:reneurs,

gr leaders or whatever tife tefm IS that you want to Usé-respond to stress
y trying To apply more organization.

Mcgt of us have stress. Something breaks down, something isn't working,
and oUr résponsé is more organization,

more systems,
more structure, -
more linear thinking, v
results-mindset problem-solving, right? F'I'Rs"“‘m =2
We think, “How do | take this issue and just remedy it? A <
How do | fix it?

I just want it to go away.”

And again, | don't think that's the wrong response.

| don't necessarily think it's a bad response.

E_‘uotn;\gﬁ‘s what | know: that response often causes more stress in the

THE GREATEST RESPONSE TO STRESS

Isn't that ironic? The re: Dnss to o\v‘m% s?n]et ing immediately often
causes more stress in tHe midst of a stréssful situation.

So, what is the greatest response to stress? Here is my hypothesis.

The highest response to stress is not more organization. The highest
respor?se 1o Strdss 18 more grat'&uge. 9 &

When }h/uu have strggg, gf‘os\"%sua\ly because

something has brol
The highest response Its something thats not warking the way it
10 stress is not more ,Isl lgube evegm“_rlgl.ng or the way that you want
organization. The And when it breaks, we immedjate] to
‘ = et ifpts bl B HEShIR AR or  GATEGORIES =
highest response to orkind, We.sdy, Wy isn'tthis working?

overl g the thing itsel earsonal

=
We're averlanking the fact that thare is randing, . brond builders

group
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A. Full Length
Polished Video on
YouTube

#EdMylett #Motivation

Watch This When You Feel Like GIVING UP | Ed Mylett
41,019 views * Sep 24,2019 W 21K &1 24 A SHARE =4 SAVE

EdMylett
e 344K subscribers SUBSCRIBE
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= E3YouTube Search

A. Full Length
Polished Video on
YouTube

> 0 o

#EdMylett #Motivation

Watch This When You Feel Like GIVING UP | Ed Mylett

41,019 views * Sep 24, 2019 s 27Kk §1 24 & SHARE =i SAVE

EdMylett
@ 344K subscribers SUBSCRIBE

[ oo I
SOMEONE WILL BREAK THROUGH AND GET LIFE's canDy.  [CCJRRRRERE

conunue 1 IgNt unu | get mem
candy!’

g _angelquiroz Killer video man!

B. Up to 2.5 minutes (or 60 second)
' ilonkal?777 (l?l‘swscmclllaaa @josshuel Vi deo
@ oomenonydom oy cow  ised for Instagram/Facebook/Linked In

* theonenonlydom #MAXOUT

oQv W

THE #1SKILL THAT BROUGHTMEWEALTH [
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= E3YouTube Search

P> »l @ 003/1408

#EdMylett #Motivation

Watch This When You Feel Like GIVING UP | Ed Mylett

41,019 views * Sep 24,2019 s 27Kk §1 24 & SHARE =i SAVE

EdMylett
@ 344K subscribers SUBSCRIBE

SOMEONE WILL BREAK THROUGH AND GET LIFE'S CANDY. @ i

conunue 1 IgNt unu | get mem
candy!’

9 _angelquiroz Killer video man!
’ ilonkal777 @isshaelllaaa @josshuel

., theonenonlydom Holy cow | missed
@ one

% theonenonlydom #MAXOUT

oQv W

[QUUNIE 314,975 views

THE #1 SKILL THAT BROUGHT ME WEALTH

Logiin to ik

A. Full Length
Polished Video on
YouTube

B. Up to 2.5 minutes (or 60 second)
video
for Instagram/Facebook/Linked In

d' TikTok

TikTok
@edmylett

HERE'S THE DEAL.

% Ed Mylett

Life is like a PINATA! Yep you heard me right! A
PINATA ##maxout ##motivation ##inspiration

J3 original sound - edmylett

261 likes - 13 comments

Get the app to see comments and join the
conversation!

O0RO®O

Q)  https//www.tiktok.com/@edmylett/vide«  COPY

C. Short 60 Second Video TikTok

brand builders
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Content

Marketing

SECRETS

People don’t pay for : they pay for

and

RORYVADEN| brand builders 6$eO

ggggg @roryvaden
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G Phase One: Branding

Finding Your Brand DNA

Phase Four: Scaling °

Scale Your Sales

Influential Leader Captivating Content

8-Figure Entrepreneur World Class Presentation Craft

®

brand builders
Phase Two: Marketing

Pressure Free Persuasion
Building Your Revenue Engine
Bestseller Launch Plan
High Traffic Strategies
Full Keynote Calendar

Phase Three: Selling °

Podcast Power

Brand
Builder
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A GREAT
PERSONAL BRAND

> Self-centered
IS Service-centered




Your highest self

is to be your highest value to

others




And

SELLING
WINS
LOSSES




But when you are

SERVING
WINS




You are most powerfully
positioned to serve the
person

you once
werel




"%  CONQUERED
“ew  SURVIVED
" OVERCOME



What makes you M A D
What makes you SA D

What breaks your H E A RT




The calliogyour heart

is the result of a signal being sent out by
someone who needs you.




RORY VADEN

Service

There is no fea I'when the mission to serve is Clea I

brand builders
group
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@roryvaden
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