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Turning Likes into Listings: 

Social Strategies for 2025



You will leave with: Content ideas to attract 

your ideal client.

A social media plan to 

win every listing 

appointment in 2025.







Your page is not about you. 

It’s for your ideal client.”“
~ Andrea



Who is your ideal client?

A family wanting to upsize their 

home in the suburbs near Lake 

Travis or Dripping Springs. 

Avatar by ChatGPT



Who is your ideal client?

1 What do they want?

2 What problems do they face?

3 How are you solving their problems 

and bringing value? 

Avatar by ChatGPT



What does my 
client want? 



What problems 
do they face in 
this market? 



How do I solve 
their problems 
and bring value?



How do I solve 
their problems 
and bring value?







The video that earned over $100k in GCI



Value over vanity



A SOCIAL STRATEGY 
THAT WINS LISTINGS





SELLERS CITE SOCIAL MEDIA 
PROMOTION AS THE MOST 

VALUABLE TACTIC OF LISTING 
AGENTS, AHEAD OF THE MLS 

AND ZILLOW.
Source: 1000 Watt



Video

Builds a brand

Establishes trust

Creates connection

Shows the value you bring to clients

Generates warm leads



2. Respond

1.Engage
 

3. Listen

3. Listen

Keep the 
“social” in 
social media!!

It’s called “social” media for a reason…



Win Listings!!!
        At the appointment

Set the stage & expectations!

1.What makes this work?

2. Why am I kicking you 

out of your home for 4-8 hours?

3. What value does that bring?

4. Why do they need me ?



Tell a Story

-Use your clients, client’s kids, friends & neighbors.

-This creates impact in the community.

-The video becomes sharable.

-Be intentional with who you are putting in the
Place an image here videos & the locations you are sharing.



5 reasons video…

-It’s quick hitting

-It can be used on any home 

-It grabs attention

-It’s easy



B-roll is gold!

1. Voiceovers

2. Use with trending music

3. Text over

4. Shoot extra for additional videos not listing related

*Gives you enough footage to create new videos for 

months to come if needed!



Listing Video Shoot Ideas

Boomerangs

Thumbnails

B-roll Footage

Drone Footage for B-roll

Drone Footage with me in it

B-roll with me in it

Coming soon

Speedrun 

One-line intros

Trending video

5 Reasons video

Feature video

YouTube walk through



Video 

This strategy gives me enough video whether the 
home sells in 4 days or 4 months.

Consistency

Above all else, consistency is key!

Builds a brand

Video builds a brand, establishes community presence 
& creates connections.

The snowball effect
The more you do this, the more listings you will get. 
Don’t have any listings to start, use someone elses. 
Create listing videos around your ideal listing avatar.



Bonus!!
Ways to go beyond!
        

Repurpose

             Reuse 

                           Repeat

6. Ask local lenders 

                   & other agents to share

1. DM videos to neighbors

2. Use to create 

               hand raisers in stories

3. QR code on Just Listed PC

4. Text people in the area

5. Use in newsletters



THIS WORKS!!!
From video to a 4 million dollar listing & a 5 million dollar buyer!!

Be Consistent Create Connections Build Trust & Rapport



Sphere referrals

Community referrals

Realtor referrals

Over 500k of GCI in 
2024

related to Instagram 
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Q & A
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