
The Ripple Effect
How to Turn One Listing into Three Listings



Ranked in the Top 10 of all Realtors (currently 20,000) in San Diego County 
with over 150-200 transactions per year exceeding $200M in sales annually. 
Our team has unique strategies and cutting-edge proven systems in place that 
allow them to navigate the entire San Diego real estate market successfully!

THE BARRON TEAM



The Blueprint



● Google Suite

● Slack

● Lofty

● Slydial

● Workplace

● Facebook

● Instagram

TECH STACK



● Share with Team in Slack as an 
"Off Market" opportunity

● Add to “Off Market” 
Spreadsheet

● Share with Brokerage in 
Workplace Groups

● Reach out individually to any 
specific buyers

OFF-MARKET 
OPPORTUNITY
(Pre-Marketing Buzz)



● Purchase Leads for 200-500 
Neighbors and speak to your Title 
Rep about neighborhood data

● Upload Leads to CRM

● Introduce ourselves to neighbors
○ Mail letter 
○ Send email
○ Circle dial 
○ Door knock

THE FOUNDATION
(6-30 days before MLS)



● Plan for Wine & Cheese
Open House

● Circle dial neighbors
● Door knock neighbors
● Custom audience Facebook Ads

THE INVITATION
(2-5 days before MLS)



PRE-LAUNCH
(1 day before MLS)

● Send coming soon email
(per MLS guidelines)

● Sign and flyers in front yard
● Post on social media

○ IG, FB, X, Google, Yelp, etc.



SHOUT IT FROM 
THE ROOFTOPS
(Live in MLS)

● Reach out individually to any 
specific buyers with link & photos

● Post on social channels and 
neighborhood FB groups

● Text to Neighbors



Wine & Cheese Open House Set-up

● Tons of signs and get them 
out early

● Be the neighborhood expert
● Food and drink
● Follow up protocols

THE OPEN HOUSE
(Time to Shine)



● 30 days to share secret information

● Send emails and texts to neighbors

● Circle dial neighbors 

● Door knock neighbors

● Share on social channels and FB 
groups

KNOWLEDGE
IS POWER
(After Accepting an Offer)



WHO YOU WORK 
WITH MATTERS
(1-5 days after SOLD)

● Send In Escrow email

● In Escrow text to neighbors

● Circle dial neighbors

● Door knock neighbors

● Tell stories on social channels



JUST SOLD VIDEO
EMBEDDED IN
THE EMAIL



● Thank the neighbors with gratitude 
and sincerity

○ Send email
○ Circle dial 
○ Door knock

● Set up Monthly Seller Email 
Campaign

● Mail Personalized Letters saying 
that we still have buyers looking in 
their neighborhood

THE $$$ IS IN THE 
FOLLOW UP
(6-30 days after SOLD)



5 THINGS
I WILL START 
DOING 
TOMORROW

Pre-Marketing Coming Soon Listings

Door Knocking and Circle Dialing 
Neighbors

Organize a Wine & Cheese Event

Create a Custom Audience on FB

Tell stories on social channels



Sharing is Caring!
Scan this QR Code to get your copies.
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