
• Jefferson City
• Columbia 
• Lake Ozark

• 2023 Numbers
• 165 Transactions
• $1,309,454 GCI
• $42,969,660 Volume

• Team 
• 6 agents 
• 2 admins

Ashley Pederson



Our GBP Numbers

• Nov - March 2024 Stats 
• Views: 10,129
• Calls: 88
• Website Clicks: 781

• 2022-2023 
• Volume: $5,867,600
• GCI: $168,512



1. Primary Business Category
2. Business Name
3. Proximity of Address to the  Point of Search
4. Google Reviews
5. Verified Google Business Page
6. Business Name & Address Consistency

Top 6 GBP 
Ranking Factors



1. Primary Business Category

Make sure that the primary selection that 
you select is the closest match to the 
terms that you want to rank for. 



Secondary Business Categories

• 7th most influential 
factor

• Have as many as you 
want  



2. Keywords in Business Name

• Use your real business name 



4. Google Reviews

• High numerical google reviews

• 4 to 5 star reviews.

• Keywords in reviews

• Quality of reviews



5. Verified GBP

• Video verification
• Nearby business
• Signage
• Address
• Street sign 
• Proof of management
• Proof of operation
• Video location settings on



6.  Business Name & Address 
Consistency

• Ensure that your 
business name and 
address on social media 
precisely match those 
listed on your GBP. 



Conversion Factors
Even if you're NOT ranked #1 in local 
business search, you can still get more 
customers than the top-ranked business 
if you make your GBP listing more 
appealing to customers.



Top Conversion Factors
• Photos
• Google Posts/Updates
• Profile Completion
• Reviews & Replies
• Questions & Answers



Photos

• New listings
• Inside and exterior of 

business
• Client events
• Open houses. 
• Closing pictures



Google Post

• Post once a day
• New listings
• Open houses
• Client events
• Price reductions

• The more you post the more 
clicks and views you will get. 



Complete Profile 

• Hours of operation.
• Services
• Complete details

• Woman owned
• Wheel chair accessible
• Gender neutral restroom
• LGBTQ friendly
• Online appointments. 

• Add holiday hours
• Complete bio



Reviews & Replies

3 Reasons to respond to reviews
• Builds confidence with 

customers. 
• Google likes it.
• It is the right thing to do.



Questions & Answers

• Answer every question you 
receive

• Post your own questions



Systems to get reviews

• Reverse popby with QR code
• Ask at closing
• Email link
• Always give a reason



Systems to keep page active

• Checklist 
• New listing
• Price reduction 
• Closing

• Have a 100% call answer rate
• After hours have phone forwarded.



Where to find me


