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JEFFREY SABEL

Instagram Reels

Massive Content = Massive Exposure

Simply Vegas Real Estate
Las Vegas, NV
Jeffrey@JeffreySabel.com
(©) JeffreySabel

Years in real estate:
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Jetfrey's APPROACH
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Jeffrey's TOOLKIT
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https://www.instagram.com/p/CewQIP8JCvY/
https://www.instagram.com/p/CerF2dPJPIK/
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https://www.instagram.com/p/Cez4XS6DMca/
https://www.instagram.com/p/CexA30NJm7X/
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https://www.instagram.com/p/Ce1VKGMj0Ke/
https://www.instagram.com/p/CeuikpQF76o/
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6 Things Jeffrey will do
MOVING FORWARD

01

Do more of what's already working. Get more intentional with it.
One of my goals for next month was “more of less.” I'm looking to
double down on quality. My current content is very polished and
'm proud of it, but | want to cut down the volume of content and
go deeper on specific topics. Instead of 20 different topics, just
2-3 of the most popular.

02

Crowdsource more content. Get more intentional with comments
and client concerns. | occasionally do this but | want to make it

a habit to consistently ask my followers and clients what their
specific concerns and questions are. | feel going live would be the
best format for this. The best content comes from the consumer,

03

Have specific themed videos per day (like Tom does). One
approach I'm doing next month is my reel every Friday (4 total)
will be a very short version of my YouTube weekly feature. (I do
two long form videos per month now and I'm expanding to weekly
next month.) It's going to have a direct call to action to the link in
my bio at the end. It will be structured differently, almost like a
conversation and not my usual presentation.
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6 Things Jeffrey will do
MOVING FORWARD

Shift a lot of the shorter content into stories, not reels. I'm
04 approaching this as a behind the scenes/draft section. Not

polished and not enough content for a dedicated post, but

something that is very relevant for a specific day or week.

month I've run a different cadence of posts. I've done 3 per week,
every business day, every day, and two per day each for at least
45 days each. I did longer ones like 45-60 seconds, mid-range
ones like 25-35 seconds, and this month | did a ton of ultra short
ones like 10-15 seconds. | have enough of a sample size to know
what works and what doesn't work at all. For example when my
traffic started dropping off a little | doubled down and felt | could
work my way through it. It didn't work. Two posts per day slowed it
down further. You can definitely oversaturate the platform. Based
on all my data and people | talk to, | feel the 25-second ones 3-4
times per week with other layers like stories and a regular monthly
live is the sweet spot.

0 5 Audit everything after I've done a variety of approaches. Each

Work with my Tom Ferry coach to help keep me accountable and
06 to help me implement these ideas!
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